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In the age of globalization, local memories of past violence are increasingly dislocated from their 
material places, as remembrance is transpiring in transnational memory spaces. Historical events and 
commemorative memory practices tend to transcend national boundaries and change the way 
memories of historical violence, atrocity and genocide are represented in a transnational 
memoryscape. This paper explores how the professionalization and commercialization of museums 
and memorials of genocide and crimes against humanity are modes of ‘making the past present’ and 
‘the local global’. It does so by translating local memories into global discourses that are 
comprehensible to and recognizable by a global audience. Local memories of violence are located in 
particular places and this paper probes how these places are changed into transnational memory 
spaces through processes of professionalization and commercialization. In so doing, we disentangle 
local memory places (understood as material, physical sites) from transnational memory spaces 
(understood as immaterial, ideational spaces) in order to investigate the transformation of local places 
of memory into transnational spaces of memory. At the same time, we show that, whilst these 
processes are often understood interchangeably, professionalization and commercialisation are 
separate mechanisms and tend to be used strategically to translate memory discourses to specific 
audiences. We therefore find that these processes work as translation mechanisms between sites and 
audiences on a transnational level. The ways in which particular sites are transformed to be made 
accessible to an international audience are therefore by no means automatic, but contingent on the 
type of memory at stake, as well as memory entrepreneurs with have specific (economic, political or 
social) objectives when promoting the respective space internationally. We suggest that, collectively 
as well as individually, transnational memory spaces constitute and speak to a moral discourse of 
‘never again’ on the one hand, and the political economy of memory of ‘dark tourism’ on the other 
hand. The paper illustrates this theoretical reasoning with empirical findings from fieldwork in South 
Africa where we zoom in on the former prison site (now a museum) on Robben Island outside Cape 
Town, and Bosnia-Herzegovina where we focus on the Potocari Memorial site near Srebrenica. In this 
context, we explore the ways in which Robben Island has linked its strong national narrative with 
diverse strategies of commercialization and income-generation, both by the museum curators 
themselves as well as independent entrepreneurs. In that vein, the Robben Island museum has been 
keen to largely leave the site “authentic” and unchanged as part of their commercialization strategy. 
We contrast this with the Potocari Memorial site in Srebrenica, which is not so much aimed at income 
generation, but in an ongoing process of professionalization through additions and transformations 
to the site itself in an attempt to reach a global audience.  
 

 


